
non-Aired Brand Report

 

0

 

2

 

4

 

6

 

8

 

10

 

12

 

14

 

AAG

 

PLAY

 

SAMAA

 

AAG

 

PLAY

 

SAMAA

 Total non Aired Brand / Channel

Channel:

Date:

THE MUSIK

2010/05/01



May 06, 2010



A
A

G

P
L

A
Y

S
A

M
A

A

D
is

ti
n

c
t 

T
o

ta
l

Total 5 5 14 18

Ariel Pro-Zim 0 0 4 4

Dew 0 1 1 2

Djuice 1 0 0 1

Fair & Lovely 2 0 0 2

Fanta 0 0 1 1

Gillette Mach 3 Turbo (Razo 0 0 1 1

Head & Shoulder 0 0 1 1

K&Ns 0 0 3 3

Lux Soap 1 0 1 2

McDonalds 1 0 0 1

Mezan All 0 0 3 3

Murdoch University 0 0 1 1

National Fruitily 1 0 0 1

Pampers 0 0 2 2

Pantene Shampoo 0 0 1 1

Pearl Villas 0 0 2 2

PEPCO 0 0 1 1

Pepsi 0 1 0 1

Safeguard 0 1 2 3

Standard Chartered 0 0 1 1

Stillmans Bleach Cream 1 0 0 1

Stillmans Freckle Cream 1 0 0 1

Telenor 0 0 2 2

Warid Telecom 0 0 1 1

Waves (Refregerator & Freez 0 0 2 2

Waves Spin Wash 0 0 1 1

Zong 0 3 0 3



Total

Total 100.00%

Anti Bacterial Soap 3.76%

Bank 0.65%

Beauty & Skincare Bars 7.68%

Beauty Cream 6.86%

Cold Drinks 4.41%

Diapers 0.82%

GSM 43.63%

Housing & Appartments Projects 0.49%

Juices 1.96%

Oil & Ghee 7.52%

Pack Food 11.76%

Public Notices 0.65%

Razor 0.65%

Refregerator & Freezers 1.47%

Restaurants & Food Chain 0.65%

Shampoo 2.29%

Universities 1.47%

Washing Machine 0.49%

Washing Powders 2.78%

Industry wise Percentage
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